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NEWS RELEASE
TEENS SPEND MORE TIME ON MUSIC, FRIENDS AND TELEVISION
THAN ON COMPUTER, NEW UNIVERSITY OF DAYTON STUDY FINDS
DAYTON, Ohio -Music, friends and television still outweigh computer use in a teen's
life, according to a new study by University of Dayton researchers. And they're champs at
multi-tasking, taking on more than one activity at a time.
Partial results from the study of 101 high school sophomores, spearheaded by Sawyer
Hunley, assistant professor of counselor education and human services, and James Evans,
associate professor of counselor education and human services and school psychology program
coordinator, were presented at the April17-21 meeting of the National Association of School
Psychologists.
One troubling finding: More than half of the teens reported there were no rules about
computer or Internet use at home.
Researchers took pains to gather data from student logs of actual use. Prior to keeping
logs, students provided estimates of their amounts of types of computer use.
"We know that a lot of studies up to this point have been based on what people report,"
Hunley said. "We wondered what we would find if we looked at what they reported and what
they actually did, so we asked the students to keep a log of their activities for one week. We
found that multi-tasking made keeping a record difficult for them. They could be talking on the
telephone, have the TV and stereo on and be searching the Web, all at the same time."
But when the sophomores estimated how much time per week they spent on certain
activities, they were fairly accurate. They listened to music about 16 hours a week, spent 12
hours a week with friends and watched television about 10 1/2 hours a week. Computer use
accounted for little more than 51/2 hours a week, as did talking on the telephone. They spent
about 51/4 hours a week at after-school sports or other activities and another 41/4 hours a
week on homework.
Of the 51/2 hours of computer use each week, 31/2 hours were spent using the
Internet and 2 hours were spent without connecting to the Internet. The most common
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computer activities were homework, music, visiting Web sites, chatting, shopping and emailing.
One finding won't surprise many parents or teachers: Girls spend more time than boys
using the computer for homework, and boys spend more time than girls playing computer
games.
One goal of the study was to examine the relationship between teen computer use and
academic achievement, but the results didn't show a significant correlation.
The subject was a natural one for school psychologists to investigate, according to
Evans. "Anything that impacts negatively or positively on student performance" comes within
the realm of a school psychologist, he said. "Unfortunately, most of the students counselors see
have been impacted negatively."
The study was administered by four UD students wrapping up their specialist-level
program in school psychology. Maria Delgado Hachey, Judy Krise, Tammy Rich and Connie
Schell worked with high school sophomores in general science and social studies courses in the
districts where they were serving their final supervised internships.
Hunley's experience with her own daughter, Kristen Lovins, now a first-year student at
UD, prompted the study. "I found her sound asleep on the couch and noticed on the computer
screen that she had made a date to get back online to e-mail someone at three in the morning. It
was a shock," she said. "I didn't realize it but she was doing that quite a bit."
Evans and Hunley will continue to analyze the data collected and submit articles based
on the research to academic journals.
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For media interviews, contact Sawyer Hunley at (937) 229-3624 or via e-mail at
sawyer.hunley@notes.udayton.edu and James Evans at (937) 229-3621 or via e-mail at
james.evans@notes.udayton.edu.

